Code of Conduct

A tool to protect children from sexual exploitation in tourism

The world-wide growth in tourism has led to an increase in the commercial sexual exploitation of children. Although there is not often a direct connection between the sex industry and the tourism industry, brothels and nights clubs do attract tourists. A traveller who is searching for sex uses an infrastructure that is supplied by the tourism industry, when arranging a journey, booking a ticket, staying in hotels or eating in restaurants. 

Since 1996, a number of international organisations in the travel and tourism industry have condemned the sexual exploitation of children and have suggested counter measures. The tourism industry plays a decisive role in these measures and now has a tool at hand: the Code of Conduct.

The Declaration and Agenda for Action, unanimously adopted by the World Congress against the commercial sexual exploitation of children in Stockholm in 1996, called upon all sectors of society to intervene against this global phenomenon. One of the key sectors is the travel and tourism industry.

The Code of Conduct project was initiated in 1998 by ECPAT Sweden in co-operation with the World Tourism Organisation and a group of Scandinavian tour operators. By now, it has become a European project with a global focus to protect children from sexual exploitation. It is an example of international co-operation between the tourism industry and NGOs. Industrial partners are tour operators and their umbrella organisations in Austria, Germany, Italy, Netherlands, Sweden and the UK. 

An international steering committee has been set up to develop a monitoring mechanism of the following criteria by the signatory partners:

1. to establish an ethical policy regarding commercial sexual exploitation of children;

2. to train the personnel in the country of origin and travel destinations;

3. to introduce a clause in contracts with suppliers, stating a common repudiation of commercial sexual exploitation of children;

4. to provide information to travellers by means of catalogues, brochures, inflight films, ticket-slips, home pages, et cetera;

5. to provide information to local “key perosns” at the destinations;

6. to report annually.

These criteria are adapted to fit into the specific conditions in particular parts of the tourism industry.

The Code of Conduct project recognises that this issue can only be solved by collaboration and recommends that the following parties from tourists sending and receiving countries get involved in the protection of children from commercial sexual exploitation:

· the travel & tourism industry and its employees,

· governmental bodies and institutions,

· tourists and travellers,

· media and the general public.

For more information contact the international secretariat of the Code of Conduct: codesecretariat@world-tourism.org, or the national ECPAT organisation. 

